Knowledge Mobilization

SUMMARY

Making Meaningiui
- - Global Waters Futures (GWF) aims to design user solutions that

address real world water and climate challenges. To realize this,

c 0 n n e ctl 0 n s I “ the program has assembled a Knowledge Mobilization (KM) Core
Team to foster best-practices and innovation in research impact.
KM involves the mobilization of research findings into practice

Kn nWI e d g e through an iterative and interactive co-creation process of sharing
knowledge between knowledge producers and users.

I

Co-Production

monica.Morrison@usask.ca; nancy.goucher@uwaterloo.ca

PROJECT NAME: Knowledge Mobilization Core Team

 In collaboration with other core
teams, development of a GWF
legacy wrap-up strategy for
KM, focused on knowledge
capture and exchange.

« New conversations with
knowledge users about
relevance and
application of GWF
research findings.

Re-engagement of the User _
AdViSOI'y Panel thI'OU.gh creating Working together on user engagement stories
a briefing book summarizing

scientific advances and KM

activities for all projects and core

teams. “ser Engagement Through KM training, GWF

has trained and produced
a generation of HQP with

Increased awareness of
project focus and
achievements.

Support.l ns knpwledge . , greater soft skills (e.g.,

translation: guidance embedded « Supporting implementation of ) ) iy e .

) - relationship building, ability

in knowledge products and project-level knowledge .2
g S to work across disciplines,

processes such as student posters, mobilization activities that oral and written

social media, science features. engage knov.vledge users (e.g., communication, etc.).

support advisory committees,

desig partnervorkhops, Enhanced GWPs reputato

: . a3 eve qpment of engaging outreac as a leader in knowledge

in accessible story format. materials).

mobilization implementation.

e In collaboration with our
LIVE FOR ONE HOUR partners, support to
Twitter refresher for ::: innovation in Canadian water
Global Water Futures researchers Science and management

through the development of Optimizing Success

recommendations for the Tip 5: Adopt an iterative research and
I . I iver
proposed Canada Water Agency. engagement process

* Process is a (shorter-term) success until (longer-

o Engagement of pohcy term) impact can be achieved
——————— . . . « Ask your partners, collaborators, end-users what
professionals, decision-makers, success is to them
9:30 - 10:30 Central and Mountain Time (Alberta, . o . .
11:30_12:335Ekaa::::|v:?:1)e (Ontario) and Communltles ].n reglonal KM indicators of success to consider
SR workshops that highlight key TS | e [P [Peesiee e st st
Register ° ° in co-creation approved ongoing valued publications or | user practices as | expansions in
research findings and their esconaol | vogenen | et sortd | mouteme | cope
active

potential applications.
Promotion flyer for researcher training session in

social media

) ols | CANADA | APOGEE — g umversiny or McMaster d
Slide from KM traifin® worksh opwaterLco g LAURER

GWPF’s ongoing commitment to KM has resulted in significant and lasting cultural change in Canadian water research where
researchers are recognizing the added value of a process defined by co-creation and focused on research impact.

Through the KM training program, GWF has trained and produced a generation of HQP that have greater soft skills (e.g.,
relationship building, ability to work across disciplines, oral and written communication, etc.).

GWF has engaged hundreds of knowledge users in the research co-creation process, resulting in development and
strengthening of relationships among academia, policy and politics in the Canadian water sector.
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